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HOW TO BECOME A 
RADIO ANNOUNCER 


You can always buy this record for $2.98. 
But today you can get it for a 5c stamp. 


What better way to learn how you can get into broad- 
casting than have a professional announcer tell you. 
And that’s exactly what this recording is, a professional 
announcer describing how you may get into the field of 
broadcasting. 


Announcers who are entering radio today, and those 
who will enter radio next month and next year, are now 
working at some other job 


They get their announcing education while still em- 
ployed in their present position. When they graduate, 
they quit and go right into their broadcasting job. 


New announcers, disc jockeys and newscasters usually 


get their first jobs in broadcasting by getting proper 
training from a professional announcing school, after 


graduation the school helps them get their first position. 
What length of time must you spend going to school? 
What pay you can expect in broadcasting? And what 
qualifications must you have in order to get into radio? 
Well, that’s all answered in this’ free record. 


We are glad to send you this free record. It’s yours just 


for the asking. But, we ask one thing of you. Be fair. It 
is only for those who are sincerely interested in getting 
into announcing.If you just want the record for the sake 
of curiosity, or just because it’s free, don’t order it. You 
may be getting the copy which would be sent to some- 
one who really wants to become an announcer, 

One thing more: You must be 18 or over. 


COLUMBIA SCHOOL OF BROADCASTING 
Re 4444 GEARY BOULEVARD 
SAN FRANCISCO, CALIFORNIA 94118 


Yes. | want a free copy of “How to Become a Radio 
Announcer.” Hurry. 
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From the Editor... 


As Volume Five of College Radio becomes 
history, so does the office that produced it. 


It has been a challenging five years in 
which, from the day of its birth, the maga- 
zine has grown rapidly. Countless people 
have contributed to its production. 


But we are not only counting candles 
on the cake. We're ordering a bigger one for 


1972! 


Two of the features in this issue have de- 
tails of importance about CR: on page 30 
about past operation, on page 5 about next 
year. 


—CR 


NATIONAL 
NEWS 


NEW IBS MEMBERS 


The Intercollegiate Broadcasting 
System has welcomed five new 
member stations this past month: 


WPLO-FM—Georgia State Coll. 
Atlanta, Ga. 30303 

WIBS-FM—Univ. of Miami 
Coral Gables, Fla. 33146 

WUOD—Univ. of Detroit 
Detroit, Mich. 48221 

KSTO—St. Olaf College 
Northfield, Minn. 55057 

WLUC—Loyola University 
Chicago, Il]. 60626 


HONORARY ELECTS 
NEW OFFICERS 


At the 2nd Biennial Grand Con- 
clave of Iota Beta Sigma held 
March 30, in the Palmer House, 
Chicago the following officers 
were elected to two year terms of 
office: James Nelson, grand presi- 
dent; Pat West, grand vice presi- 
dent; John Nagy, grand secretary- 
treasurer; Donna Williams, grand 
historian editor. —C 


A GR NETWORK 


On March 12, three college radio 
stations joined forces to offer their 
listeners the most complete cover- 
age of the New Hampshire primary 
ever offered. The three stations, 
WUNH, at the University of New 
Hampshire, WTBS Massachusetts 
Institute of Technology, and 
WVNB at Nathanial Hawthorne 
College, established their election 
headquarters in Concord, the New 
Hampshire state capital. 

In the headquarters was a special 
Associated Press election wire pro- 
viding totals. They also had broad- 
cast lines running to the Nixon 
headquarters in Manchester. 

With reporters in all these areas, 
the University Broadcasting Net- 
work had the most complete cov- 
erage of the election of any radio’ 
stations in New England. The net- 
work scooped NBC twice during 
the night, had exclusive coverage 
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of statements by the Johnson cam- 
paign head, and an exclusive inter- 
view with Gene Pell of Group W. 
Coverage ran from 7:00 p.m. to 
2:00 a.m. with about 35 staff mem- 
bers involved. Clarostat Mfg. Co., 
Booth Fisheries, Kidder Press, and 
Great Falls Products made educa- 
tional grants. 


WEST COAST NEWS 


UCRN 

The stations at the state colleges 
and the University of California 
have taken the first steps toward 
the establishment of an actual reg- 
ional organization. They have es- 
tablished a news network, which 
will cover the state of California 
from Chico to San Diego. 

The project involves a weekly 
conference call by all stations, in 
order that they may plan the cover- 
age of major events for the next 
week. In addition, the stations may 
call or offer a feed to any station 
at any time, or asks that an event 
be covered by that station. The sys- 
tem. will lead eventually to a net- 
work of stations whose program- 
ming as well as news will be en- 
riched considerably by cooperation 

Stations that are involved in the 
project are: KLA, Los Angeles; 
KCSB, Santa Barbara; KCD, Dav- 
is; KERS, Sacramento State; 
KCSC, Chico State; KSDT, San 
Diego; KUCR, Riverside; KEBS, 
San Diego State; and KALX, 
Berkeley. 


PACIFIC REGION MEETING 


The leaders of the Pacific Reg- 
ion held a weekend meeting in 
Berkeley on February 24, in order 
to decide on the quality and kind 
of of services that the region would 
offer next year. The current plans 
call for the regional organization 
to include seven persons, each en- 
trusted with a particular service, 
to help the stations in the Pacific 
Region. Plans include the estab- 
lishment of a group of persons to 
handle engineering problems, sales 
for the commercial members of the 
region, a programming manager to 
handle exchanges and the like, and 
a person to handle inter-region bus- 
iness. The new organization is the 
brainstorm of Mike Bloom, current 


(continued on page 27) 


CALENDAR 


April 16-19—18th annual broadcast 
industry conference sponsored 
by San Francisco State College. 
Broadcast media awards are voted 
to entries of unusual merit in 
both radio and television. Cate- 
gories include local news, infor- 
mation and documentary pro- 
grams, special events, station edi- 
torials, instructional programs 
and entertainment. Both commer- 
cial and educational stations are 
eligible in the competition. San 
Francisco State College, San 
Francisco. Inquiries about entry 
details should be addressed to 
Professor Benjamin Draper, ra- 
dio-TV-film department, San 
Francisco State College, San 
Francisco 94132. 

April 18-19—Seventh annual col- 
lege conference held by the Inter- 
national Radio and Television 
Society; IRTS first faculty con- 
ference to be held concurrently 
on the second morning. Speakers 
include Walter A. Schwartz, 
president, ABC Radio; Richard 
S. Salant, president, CBS News 
and Dan Durgin, president, 
NBC-TV. IRTS, 420 Lexington 

Ave., N.Y., N.Y. 

April 24-27 — National convention 
of Alpha Epsilon Rho, a national 
honorary radio - television fra- 
ternity .Tulsa, Okla. 

April 28-30—William Allen White 
Centennial symposium on theme 
“Mass Media in a Free Society.” 
Speakers: Bill Moyers, publisher 
of Newsday and former Presi- 
dential news secretary; Stan Fre- 
berg, advertising consultant and 
head of own agency. University 
of Kansas, Lawrence, Kan. 

May 1-5 — 17th annual national 
convention of American Women 
in Radio and Television, under 
theme of “Century of Communi- 
cations.” Speakers include: Ron- 
ald Reagan, governor of Cali- 
fornia; Leonard Marks, director 
of USIA; Thomas Sarnoff, vice 
president, NBC. Century Plaza 
Hotel, Los Angeles. 


May 3-4 — Annual convention of 
Kansas Association of Radio 
Broadcasters. Speakers include 


Vincent Wasilewski, NAB presi- 
dent. Holiday Inn Midtown, 
Wichita. —CR 
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Washington, D.C. — March 28, 
1968 — COLLEGE RADIO mag- 
azine will be published and edited 
by the Radio-TV Department of 
the Oklahoma State University 
next year, according to an an- 
nouncement today by IBS Vice 
President for Publications, J. 
Theodore Anagnoson, Jr. 

Jack Deskin, a faculty member 
at the Radio-TV Department, is 
now appointing Editor, Publisher, 
and other staff members. The 
school will eventually take over the 
entire magazine operation, unify- 
ing the advertising and editorial 
functions, currently divided be- 
tween IBS’s Bethlehem and Ro- 
chester, N.Y. offices. 

The decision to move the CR of- 
fice to Stillwater came after an in- 
tensive year-long search to find the 
magazine a permanent home. Earli- 
er efforts to locate the magazine at 


three other schools had each failed. 
This last search, conducted over 
the past four months, has involved 
over 10 different potential publish- 
ers of the magazine. 

The Bethlehem, Penna., office, 
from which COLLEGE RADIO 
had been published since its incep- 
tion in spring of 1964, is to close 
at the end of this spring semester. 
It was in Bethlehem that the germ 
of COLLEGE RADIO Magazine 
was conceived by Fritz Kass and J. 
Theodore Anagnoson during a 
late--night brain-storming session 
on potential new IBS services. 
Kass became the magazine’s first 
publisher; Anagnoson, its first edi- 
tor. When Kass left Bethlehem for 
the Navy, Anagnoson took over 
both functions, and when Anagno- 
son left in the spring of 1965, 
Thomas McCloud, Jr. continued to 
work on the magazine. Henry G. 


CR to move 


Fromhartz edited it for two years 


and Bob Jakielski did several is- 


sues. However, the continuity of 
the magazine from 1965 to the pres- 
ent has been mainly due to Mc- 
Cloud’s work. He is the present 
editor and publisher. The magazine 
broke even for the first time with 
the February, 1968, issue. The ad- 
vertising effort this year has been 
directed by IBS’s Rochester office, 
coordinated by Charles D. Conrad 
and Don L. O’Neil. 


The new address for the maga- 
zine is: 
COLLEGE RADIO 
MAGAZINE 

Department of Radio/TV 

Communications Building 

Oklahoma State University 

Stillwater, Oklahoma 74074 
—CR 


SHLLING IDEAS 


Sell your client an idea not just 
time. This is the advice of Dave 
Dobell, advertising sales manager 
for KASI — a small commercial 
radio station in Ames, Iowa. 

Too many college stations use 
the opposite approach. Their clas- 
sical approach is “Hi, I’m from.... 
..... Wanna buy some time?” 

An approach like this a disserv- 
ice both to the client and to the 
Station. It tells the client nothing 
about your station or what it can 
do for him and it does little for 
station image. 

Dobell suggests two simple prin- 
ciples which can help your station. 
First know your station and it’s 
audience. Second show the client 
how advertising on your station 
can produce a specific effect which 
will be desirable to him. 

Know the important facts about 
your station and it’s audience. 
Learn the number of people you 
can reach, their age, education, in- 
come and buying preferences. 

Know the local advertising pic- 
ture. Who will you have to com- 
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by GARY THORNE 


pete with — newspapers, televis- 
ion, other radio stations? Is there 
a unique service you can perform 
for your advertisers? If there is— 
sell it. 

Dobell’s other point is to hit the 
prospective client with an idea. 
Show him how he can reach a spe- 
cific important audience or solve a 
sales problem with commercials on 
your station. Tailor your sales 
pitch to each individual advertiser 
and his case. Don’t just sell him 
time and figure out what to do 
with it later. 

The key to Dobell’s system is 
finding an idea. Look at the client’s 
business, he says. Find the disting- 
uishing features and sell them. 

For example tell your listeners 
why a local pizza parlor is prefer- 
able to all others. You can point 
out number of varieties, price, lo- 
cation, size, free delivery, or just 
about any feature that would make 
a customer want to go there. 

The idea may sometimes be more 
general and more difficult to find. 
Monday mornings used to be a 


slow sales times for KASI because 


‘all of the stores in downtown Ames 


are closed on Monday mornings. 
Recently Dobell has started to cap- 
italize on what used to be the prob- 
lem. He has started selling time to 
merchants in outlying areas. This 
means more money for KASI and 
an opportunity for businessmen to 
counter the drawing power of the 
downtown area. 


Another problem Dobell faced 
was what to do with Sunday after- 
noons — a notoriously bad time for 
commercials. His solution was a 
special program sponsored solely 
by real estate agents. Since Sunday 
afternoon is the traditional time to 
shop for a new home the idea was 
a success. 


Some of these devices are unre- 
lated for college radio stations but 
the principle remains — sell your 
client an idea. There is plenty of 
room for imagination in advertis- 
ing — and you can probably find 
something to do with the extra 
money. 

—CR 


LETTERS TO THE EDITOR 


COLLEGE RADIO FORUM 


PAMS 


College Radio Magazine: 

I was surprised to see a note in 
the March issue of College Radio 
concerning the purchase of PAMS 
jingles by WUVT. WPRB has 
been using the PAMS Smart Set 
package since September, 1966. 

Sincerely yours, 
Richard S. Cohen 
WPRB, Princeton 


FM AND OUR ROLE 


Dear Mr. McCloud: 

I am writing to respond to the 
letter from Roger Berkley, re- 
printed in your February issue. 

Of course, I disagree with him, 
almost entirely. On the other hand, 
I spoke just as he does when I was 
in my salad days. I am now an an- 
cient 33 years of age. 

The trouble with comments like 
those of Mr. Berkley is that they 
are made without data, coming 
from the startlingly parochial en- 
vironment of New York City. As 
an ex-New Yorker myself, I know 
how easy it is to think that as ra- 
dio goes there, so it goes around 
the nation. Well, it’s easy to think 
that, but it’s wrong. 

I speak from some experience. I 
own two stations, I have a piece of 
some others, I consult for some, 
and I represent an equipment firm 
as well, calling on stations in thir- 
teen states, from Maine to Virgin- 
ia, to Pennsylvania and West Vir- 
ginia, 

You know what I’ve learned? 
Most managers got their exposure 
at college stations! And most sta- 
tions are ... brace yourself: . . 
good! They are all kinds, all-news, 
all-music, all-talk, all-local. They 
are NOT, typically, part of a giant 
chain, or 50,000 watts: or absentee- 
owned, or over-commercial. Know 
what else I’ve found, Roger? FM 
is radio! Think of it... FM is 
also radio! J 

Years ago, there was an article 
in the Harvard Business Review 
called Marketing Myopia. Its point 
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was that often, we forget our real 
business. 

It seems to me that our business 
at IBS, (and I am no longer a part 
of it) is college radio. That in- 
cludes AM, FM, carrier current, 
etc., as long as the goal is commu- 
nication of ideas, culture, and so 
on, 

Now, I grant you that Roger 
Berkley is not interested in com- 
municating with some people who 
need it. His FM service to New 
York, for example, wouldn’t have 
won for WKCR those awards 
which “incredibly barren” (quoting 
Berkley) WLIB earned by commu- 
nicating effectively with the negro 
community. 

Perhaps Roger Berkley feels we 
don’t need to communicate with 
that community, for it’s not his. A 
tiny little service performed by 
commercial broadcasters like school 
snow closing is beneath Roger. But 
that has nothing to do with the 
emission configuration, AM or FM, 
or the medium, atmospheric or wire 
carrier. So why change the IBS 
membership requirements? 

As for the old men on the Board, 
most of them are not radio men. 
They are educators or engineers. 
Few are businessment, if any, They 
typically are employd by law firms 
or corporations, and as often as not 
as pure researchers. Heavens! It oc- 
curs to me that they might be Rog- 
er’s listeners! 

Years ago, when I was in school, 
I learned an approach to argument 
that I found effective. It’s like the 
scientific method. First, determine 
your hypothesis. Next, gather data. 
Next, draw conclusions. Next, es- 
tablish a theory. Next, test the 
theory. 

Mr. Berkley has his theory and 
his hypothesis. All he needs is the 
data. 

In the meantime, I look around 
me at radio and I’m proud of it; I 
look at the college grads I employ, 
about half my staff, and I’m proud 
of them. College Radio helped 
them and me. 


Let me see: Were their stations 


AM, FM or Campus Carrier? Top 
Forty or Symphonic? Music or 
Talk? I really don’t know. But they 
are fine broadcasters. They even 
read the Times. 
Very truly yours, 
Joseph D. Coons 
President & Gen. Manager 
WOHI, E. Liverpool, Ohio 


Dear Mr. McCloud: 

I am very disturbed about the 
letter from Mr. Roger Berkley, 
General Manager of WKCR, pub- 
lished in the February issue of 
College Radio. The idea that FM 
broadcasting is the only medium 
worth any attention is taking a 
very narrow-minded attitude at 
best. College Radio has quite a job 
on its hands, that of being the voice 
of all collegiate broadcasters. 

WKNC-FM was started as a log- 
ical extension of the services we 


_ offer to the students, not as an al- 


ternative. We firmly believe that 
our purpose is to inform and en- 
tertain. College radio in general 
has the potential to do some of the 
most imaginative programming 
found. 

It is very easy to sit back and 
criticize the operation of some in- 
stitution, such as College Radio, 
without helping to make it better. 
If Mr. Berkley is so concerned 
about why his “largest independent 
educational station” has nobody to 
carry on a dialogue with, why 
doesn’t he use the pages of College 
Radio to initiate this dialogue? 
Why doesn’t someone on his staff 
write an article for the magazine, 
which might just help some other 
staffer at some other station, AM 
or FM, avoid some costly blunders. 

Sincerely yours, 

David D. Brown 

Station Manager 

WKNC & WKNC-FM 
North Carolina State Univ., Raleigh 


Dear Editor: 
In response to the letter by Rog- 
er Berkley in the February issue 


(continued on page 14) 
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IF YOU... 


NEED a central source of new American record product: 
singles and albums —monaural and stereo—by all 
artists —on all labels—and in all music categories 


NEED the time-saving services of authoritative, expert review- 
ers to listen to, evaluate, and select only the best of 
the more than 200 singles and 120 albums released 
every week of the year 


NEED a central source of ‘‘standards” and catalog product 
from which to pick and choose for additions to your 


library or replacement of worn records 


NEED a comprehensive service that is tailored to both your 
budget limitations and your demands for selectivity 


THEN YOU NEED RSI 


Serving the musical needs of more than 8,000 through the selective and astute judgement 
broadcasters in 45 countries of the world — of the 7-man editorial review panel of Bill- 
through the cooperation of all U.S. record board Magazine, the world’s leading weekly 
labels. And providing only the best of the business paper for the music-record in- 


massive output of new record product — dustry. 


For full details and a free catalog 
of rates and services, write: 


RECORD SOURCE 
INTERNATIONAL 


165 West 46th Street 
New York, New York 10036 _ U.S.A. 


(RSI is a Division of 
Billboard Magazine) 


The Care and Feeding of a Faculity Advisor 
-- or, THE GREATEST ART : FAILURE 


by Don S. Somerville 


You are program director of 
your college radio station. You 
come up with what you think is the 
greatest idea in programs since 
Major Bowes’ Amateur Hour. As a 
good program director you put the 
idea down on paper, mull it over, 
revise the format and then present 
it to your boss. Unhappily for you, 
your advisor happens to be Clyde 
Rigid. Professor Rigid does a 
quick read through, harrumphs and 
you leave with the feeling that 
since he is noncommittal, you 
might put the program on the air. 


You do so and at once know 
you’ve made a mistake. You really 
know you have a turkey when ad- 
visor Rigid demands you explain 
your mistake. He’s complaining 
you didn’t succeed. He demands 
perfection and if you can’t be per- 
fect, then be safe. His credo — bet- 
ter the programming be safe and 
dull than to fail. 


If your faculty advisor is a Clyde 
Rigid, there’s not much you can 
do except stick a few pins in a doll 
or hope he moves on to greener 
pastures. But when you have one 
of the good guys, the advisor who 
will allow you to make mistakes, 
guard him well, keep him warm 


At 18 Mr. Somerville was work- 
ing for Station WHIZ-Zanesville, 
Ohio at 20 dollars a week. This was 
in early 1941. After service in the 
army he entered college, carried a 
full load while working as an an- 
nouncer at WBNS, Columbus, 
Ohio, and earned three letters in 
basketball, three in tennis and two 
in baseball. .Through the years he’s 
worked in radio and television in 
Texas and Oregon. His last broad- 
cast stint was with the Yankee Net- 
work in Boston, Mass. Mr. Somer- 
ville has also written copy for ad- 
vertising agencies in Los Angeles 
and Portland, Oregon. He received’ 
a Ph.D. at the University of IIli- 
nois and is now teaching radio-TV 
at Arizona State University. 
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and make sure he has plenty of pro- 
tein. 


How do you know when you 
have a good advisor? Here are 
some characteristics. 


The good advisor will set broad 
standards and then leave you alone. 
A program director and his staff 
can’t be taught good taste. It’s 
formed somewhere, somehow in 
growing up. You bring to college 
a sense of knowing what is right 
and wrong; what is in good taste 
and what is gross. So the standards 
of what is right for broadcasts have 
to be necessarily wide. And if 
guidelines are not broad, innova- 
tion and imagination are stifled. 


He will allow you and your staff 
to criticize and evaluate without 
the straitjacket of retaliation. This 
striking back can be mysterious. In 
your next course with Professor 
Rigid you’ll wonder why you got a 
C instead of a B. He can retaliate 
by withholding the more responsi- 
ble station jobs on the station. If 
Rigid is really stiff, he can cashier 
you. But the good advisor will en- 
courage periodic appraisal. No in- 
stitution, particularly a college ra- 
dio station, should be exempt from 
audit. When there is no audit, you 
can be sure decay has set in or 
there is hanky panky. 


The good advisor will reward in- 
Itiative and punish sloth. Of 
course, he will keep his hands off 
your day-to-day operations. It’s 
your job as PD to deal with ma- 
lingering, the sophomoric mental- 
ity and just plain goldbricking. 
The good advisor sets the tone and 
attitude. 


Finally, the ace advisor will let 
you and your staff make mistakes. 
That is, if mistakes lead to im- 
proved performance. He knows you 
are taking another step toward the 
time when you can call yourself a 
professional. The college radio sta- 
tion is the one place where mis- 
takes should be condoned. It is in 


the climate of innovation that pro- 
gramming and operational techni- 
ques are most fully developed. 
Witness the leaden sameness of 
most commercial radio formats. 


~ Then look at the few commercial 


stations which offer something 
imaginative or new (or merely a 
fresh variation of the old). These 
are the stations where the program 
director does not avoid a new path 
because it’s never been trod. So 
your good advisor will allow you 
to make mistakes; to fail, if you 
wish. 


No one deliberately sets out to 
fail. However, failure is always the 
possibility in any worthwhile ven- 
ture. Babe Ruth is remembered for 
his lifetime total of 714 home runs 
and not for his 1330 strike outs. Cy 
Young actually lost almost as many 
games as he won; a phenomenal 
511. We only remember Thomas 
Edison’s successes. For every suc- 
cess he failed a thousand times. 
And at Fort Necessity in the 
French and Indian War, a young 
American officer surrendered to 
the enemy. But George Washing- 
ton is never thought of as the man 
who surrendered to the French. 


All these qualities — leaving you 
alone, encouraging criticism, re- 
warding initiative and permitting 
mistakes — all these add up to the 


biggest share of the market for 


your station. However, the real 
payoff for you and your staffers 
will come in the years ahead. You’ll 
have stimulating, responsible, top- 
drawer jobs largely because you 
were permitted to make mistakes. 


One of the giants of this century, 
head of General Motors, Charles F. 
Kettering, said, “We need to teach 
the highly educated person that it 
is not disgrace to fail and that he 
must analyze every failure to find 
its cause. He must learn how to 
fail intelligently, for failing is one 
of the greatest arts in the world.” 


--CR 
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- This is the new | 
E-V Model 635A. / 


It’s better 
In every way! 


How can a microphone as good as 

e the E-V Model 635 be made obso- 
lete? By making it better! It wasn’t easy. 
After all, professional sound engineers 
have depended on the 635 since 1947. 

During this time, the 635. earned a 
reputation for toughness and depend- 
ability that was unrivalled by other 
omnidirectional dynamics. And internal 
changes through the years have kept the 
635 well in the forefront of microphone 
design. 

But now the time has come for an all 
new 635: the Electro-Voice Model 635A. 
It’s slimmer, for easier hand-held use. 
Lighter, too. With a slip-in mount (or 
accessory snap-on Model 311 mount) for 
maximum versatility on desk or floor 
stands. The new, stronger steel case re- 


ee 


Loi 


Model 635A Dynamic Microphone $82.00 List. (Normal trade discounts apply. 


duces hum pickup, and offers a matte, 
satin chromium finish perfect for films 
or TY. 

The new 635A is totally new inside, 
too—and all for the best. A new four- 
stage filter keeps ‘“‘pops”’ and wind noise 
out of the sound track, while guarding 
against dirt and moisture in the micro- 
phone, completely eliminating any need 
for external wind protection. Of course 
you still get high output (—55db) and 
smooth, crisp response. And you can 
still depend on the exclusive E-V Acou- 
stalloy® diaphragm that is guaranteed 
against failure for life* (it’s that tough)! 

We expect to see plenty of the “‘old”’ 
635’s in daily use for years. But more 
and more, the new 635A will take over 
as the new standard. It’s easy to find out 


why: just ask your E-V Professional 
Microphone distributor for a free dem- 
onstration in your studio. Or write us 
today for complete data. We’ll be proud 
to tell you how much better the new 
Model 635A really is! 


* The E-V Professional Microphone Guarantee: All E-V pro- 
fessional microphones are guaranteed UNCONDITIONALLY 
against malfunction for two years from date of purchase. 
Within this period, Electro-Voice will repair or replace, at no 
charge, any microphone exhibiting any malfunction, regard- 
less of cause, including accidental abuse. In addition, all E-V 
microphones are GUARANTEED FOR LIFE against defects 
in the original workmanship and materials. 


ELECTRO-VOICE, INC., Dept. 481 CR 
641 Cecil Street, Buchanan, Mich. 49107 


Slecho orca 


SETTING NEW STANDARDS IN SOUND 


WSOU - Station of the Month 


What does a gala dinner dance, 
a round-the-clock broadcast mara- 
thon, and a recital by one of Amer- 
ica’s foremost organists have in 
common? They are all events that 
WSOU 89.5 FM has planned in or- 
der to commemorate its twentieth 
year of broadcasting this April. 
Located in suburban South Orange, 
N.J., the radio station of Seton 
Hall University has been serving 
the greater New York Area with 
diversified programming since 
early in 1948. 

It was a pleasant Wednesday 
evening in spring when the late 
Archbishop Thomas Walsh, along 
with announcer Herb Shelton and 
sportscaster Ted Husing, first put 
the “Voice of Seton Hall College” 
on the air. “WSOU, First on your 
FM dial’, were the words which 
began such programs as “Musical 
Entree” and various radio dramatic 
productions. Originally 250 watts 
and operating with makeshift pro- 
visions, the station soon increased 
its power to 2000 watts and ac- 
quired professional equipment, 
some of which is still in use. That 
early staff was small, but their in- 


Sports Director, broad- 
casts a Seton Hall basketball game. 


Ken Weir, 


10 


John Kvasnosky writes a local news story as Fred Simmonds (standing), New 


= 


Jersey news editor, rehearses copy for the air. 


terest and desire to learn made up 
for their size. 


Two decades later WSOU has 
grown to assume the role of an 
important public servant in its lis- 
tening area. The station has seen 
change in programming and _ per- 
sonnel, but some of the original 
shows, “Musical Entree” for ex- 
ample, have continued to entertain 
the listening audience. Even some 
of the original staff has returned 
to fill administrative posts in the 
station or in the Communication 
Arts Department of the University. 


Amid this change, the station 
has never lost sight of the princi- 
ple upon which it was founded. 
This could be best conveyed by a 
portion of the sign-on) — 9“ 7) ; 
WSOU functions in the interest of 
education and provides programs 
of an informative and cultural na- 
turevals ce 


WSOU serves first its listening 
audience, and second, the staff 
members which keep it on the air. 
It serves as a training ground for 
students interested in broadcast- 
ing. This is evidenced by the large 
number of alumni and present staff 


who are employed in professional 
radio and television in the New 
York area. 


The current roster has over 80 
members, and recently the station 
has seen the arrival of young la- 
dies. Until January the South 
Orange campus was virtually free 
of women, but a move by a branch 
of the campus expanded the stu- 
dent enrollment by 650. Through 
the use of a public relations re- 
cruiting drive, the new Setonians 
were invited to participate in the 
Station’s activities. Since then, the 
girls have filled slots as announ- 
cers, newscasters, and production 
assistants. 


The station administrative posi- 
tions are filled by the student 
Board of Directors, appointed an- 
nually by the Station Director and 
the incumbent Board. The station’s 
Director is the Rev. James Pindar, 
assisted by Lloyd McBride and 
chief engineer Thomas Parnham. 
The current Station Manager is 
Joseph Maguire; Program Direc- 
tor, William Dennehy; Director of 
News, Bill Rock; Chief Engineer 
Richard Koziol; Director of Public 
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Relations, Benjamin Link; An- 
nouncing Director, David Chaffin; 
Director of Sports, Ken Weir. 
These members meet weekly with 
the Station Director and the other 
administrators to discuss and eval- 
uate station progress and proced- 
ure. 


Much of the equipment has re- 
-mained the since station’s incep- 
tion. The vintage RCA transmitter 
and console have seen many long 
hours of use, and the twin Ampex 
300 tape machines have matured 
along with the station personnel. 
Recent additions have been a KRS 
cartridge machine, an FM Volu- 
max, and a Pultec equalizer. Three 
studios are utilized for on-air use: 
a small turntable-equipped studio 
for music, a larger one for per- 
forming and discussion, and a well- 
equipped newsroom. Offices are 
located in the Walsh Memorial 
Gymnasium which has housed the 
station since its beginning. A sub- 
control room, used along with the 
larger general control room, is also 
capable of on-air work. 


The facilities are fully employed 
to produce the sixty-six hours of 
programming that the station 
broadcasts each week. On the air 
from 1:00 to 11:00 p.m., Monday 
through Saturday, the station is 
able to serve minorities as well as 


Program Director Bill Dennehy with the microphone at the New York Port 


the general interest. 


Standard programming is used 
in the afternoon, with continuing 
series of programs highlighting a 
different aspect daily. After 6 
the station switches to a block 
system where a central theme 
is carried along all evening. For 
example, Monday is International 
Night. Music, talk, and community 
news are featured in Italian, Por- 
tugese, Polish, Ukrainian, and 
Lithuanian. Thursday is Classical 
night, while Rock and Roll is Sat- 
urday’s big event. Weekday after- 
noons a program called “For Peo- 
ple at Home” brings to the house- 
wife or commuter the best of dra- 
ma, discussion, and music. Popular 
music follows as “Record Varie- 
ties” features WSOU’s personali- 
ties with music, weather, and 
sports for the home-bound listen- 
ers. 


Public information is not ne- 
glected for all this entertainment. 
News on the hour is compiled by 
the large News Staff and the wires 
of UPI. Five and fifteen minute 
newscasts appear throughout the 
day to summarize and comment on 
the changing scene. The Depart- 
ment’s efforts are culminated in 
the Five O’clock Report, a daily 
one hour wrap-up which includes 


(continued on page 24) 


Authority terminal in New York city for the live broadcast of Christmas carolers. 
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Multiple choice- 
every one 


a right answer! 


Bauer’s line of 
audio consoles 


There’s a compact Bauer console that’s 
right for any audio operation, simple or 
complex. Each console is self-contained 
and highly versatile, for speed and ac- 
curacy in cueing, monitoring, mixing and 
programming. Each is of typical Bauer 
high quality and reasonably priced. 


Model 915 — for the remote TV truck; 
8-microphone versatility with multiple in- 
puts for turntables, tape units, projectors. 


Model 912S — for 5-channel stereo in 
studio production and control rooms. 
Handles tapé prerecording, remote inter- 
views, panel shows, commercial ETs, ID 
spots, etc. As on-the-air console, gives 
fast, precise control over 13 inputs. 


Model 912—a 5-mixer model for produc- 
tion preprogramming in studio or on re- 
mote location; excellent primary, on-the- 
air unit for smaller stations. 


Model 910S — 8-mixer stereo console with 
all the inputs and controls needed by any 
station, AM or FM, large or small. 

Model 910D — dual unit, easily handles 
two programs simultaneously; 8 mixing 
channels and more useful features than 


Let a Bauer add new dimensions to your 
audio capabilities: modern, high-speed 
control, versatility, simplicity, and con- 
venience. Write to us for full technical in- 
formation. 


Bauer 


ELECTRONICS CORPORATION 
1601 California Ave. 
Palo Alto, California 94304 


COMPANY 


MORE ON PHOTORESISTOR CONSOLES 


The photoresistor console de- 
scribed in the February issue of CR 
was intended for use in the KCSB- 
FM production room and hence had 
only five mixers. About six months 
after its installation it became ap- 
parent that the main control room 
board, a minimum-cost tube affair 
built in 1962 to “get the station on 
the air,’ was at the end of its use- 
ful life. It seemed that an expand- 
ed version of the production board 
would fit the situation well, espec- 
ially if it were planned to have in- 
terchangeable modules and similar 
circuitry. Accordingly the console 
described here was constructed in 
four weeks and installed. 


The requirement in this case was 
for a board to tie together two stu- 
dio microphones, a local mic, three 
turntables, two cartridge machines, 
two reel tape machines, and an aux- 
iliary input. It was desirable to 
provide a separate pot for each in- 
put to minimize switching and oper- 
ator confusion—this is feasible be- 
cause extra line-level inputs cost 
only a transformer, a pot, and a 
simple high-level mixer card. Fur- 
ther requirements were for a mic 
control box in the studio with a 
VU meter, and a switchable studio 
monitor. Talkback was to _ be 
through a separate intercom so it 
was not necessary as a board fea- 
ture. The result is shown in the 
block diagram. As with the smaller 
board, all six pre-amplifiers are 
housed inside the board. 


‘egress 


Wei. 


and cue controls on top right. 
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BLOCKK DIAGRAM 


The prototype console has only 
one microphone associated with it, 
with only short cabling. Thus it 
was possible to escape using a cut- 


KCSB-FM Main Console, front view. Auxiliary input buttons on left; monitor 


off relay for the usual jobs of turn- 
ing the mic on and squelching the 
speakers. The length of wire in the 
larger console made relayless oper- 
ation seem unwise, so two mic re- 
lays were added. Their respective 
key switches close ground to them 
and to the external on-the-air sign 
relay. One studio key controls the 
mics there; one is intended as a 
main input and the other as an 
auxiliary mic. 

_The auxiliary input uses the same 
six push-button set as the produc- 
tion board. In addition to this in- 
put, the other four line-level in- 
puts (cart and reel tape) are norm- 
alled through the patch field and 
may be patched up as extra auxili- 
ary inputs at any time. The *2 reel 


(continued on page 22) 
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A.M. BROADCAST 
TRANSMITTERS 


88 colleges in 29 states have installed our 
equipment during the past twelve months. 


That summarizes our 8th year of supplying 
transmitters and application assistance to 
campus-limited AM broadcasters. Could 
we help solve some of your old problems 
next year? 


RC-25B TRANSMITTER 


See our current equipment on display, 
attend the engineering seminars, and 
discuss your coverage problems with 
US. 


The 1968 1.B.5. Annual Convention, 
Chicago, March 29, 30 & 31. 


LOW POWER BROADCAST CO. 


248 Swedesford Road, 
Malvern, Penna. 19355 
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CR FORUM 


(continued from page 6) 


of College Radio, we too would like 
“to drop a note” of comment. 


Considering the hypothesis that 
all radio stations — commercial, 
educational, and carrier current — 
follow the suggestion put forward 
by Mr. Berkley, the following 
might be a result: no one would 
know the time, temperature, or the 
weather. 


It might be further hypothesized 
that the attractive female will be 
forever banned from_ broadcast 
journals and even perhaps broad- 
cast studios themselves. 


But given the fact that radio ex- 
ists, by definition of the FCC, for 
the public interest, convenience, 
and necessity, we feel quite sure 
that most major commercial radio 
stations, along with carrier current 
stations, will continue to broadcast 
the time, temperature, and weather. 


The barren world of commercial 
radio, producing such men as Ed- 
ward R. Murrow, must surely have 
been conceived without the aid of 
the “world’s largest independent 
education radio station.” 

WKCR calls itself “the world’s 
largest independent education ra- 
dio station,” but perhaps they 
would consider some thoughts of a 
carrier current station broadcasting 
only eighteen hours a day, seven 
days a week, presenting a wide di- 
versity of programming designed 
to serve the public interest, conven- 
ience and necessity of both its col- 
lege and community listeners. 

This station has regularly sched- 
uled programs in jazz, folk, rock 
and classical music designed to be 
educational as well as entertaining. 
Special projects carry this one step 
further with programs such as the 
history and evolution of jazz or the 
structure of Indian music. In addi- 
tion we have extensive, in-depth 
news coverage of world, national, 
campus and community news. Our 
programming also includes the live 
broadcast of speakers and taped in- 
terviews and commentary. Our 
Sports department provides com- 
plete live coverage of all hockey 
games and other sporting events. 
In essence, Mr. Berkley, we assess 
the wants and needs of our own 


unique audience. 


We think it would be reasonable 
to assume that not all, or even the 
majority of college students have 
an FM radio. On the contrary it 
would be more reasonable to as- 
sume that AM radio plays a more 
important role in serving the pub- 
lic interest, etc. 

We suggest that if Mr. Berkley 
should have any further comments 
that have been developed in his 
ivory tower that such comments 
might be looked at in relation to 
what is being done by commercial 
radio station and by your more 
humble brothers in current carrier 
radio. You might discover once you 
take the time to look at what 
WKCR does is not all that new and 
different. 

We have before us a Columbia 
University syndicated schedule 
through which you offer programs 
for a moderate price to your sister 
stations. The 1968 Broadcasting 
Yearbook states that Columbia Un- 
iversity offers an M.A. in broad- 
casting. One might ask by whom 
and for what purpose your pro- 
grams are being produced. 


Now, Mr. Berkley, to deal with 
the points you have put forth in 
the February 1968 issue of College 
Radio: we must concur with your 
basic idea; we suggest however 
that you have made a few unfound- 
ed value judgments concerning FM 
radio. 


If in the future there is to be 
any meaningful conversation be- 
tween college radio stations, we 
should realize there is a place for 
only constructive criticism. 


Sincerely, 

William Paul Neal 
General Manager 
James A. Arvidson 
Bus. Mgr., KSLU 


Dear Tom, 

You have a letter from St. Lawr- 
ence University and I’d like the 
opportunity to answer it, as it con- 
tains countless misinterpretaions 
and a few personal jibes at me. The 
latter do not particularly upset me, 
but the former should be disposed 
of so that a substative discussion 
of what can be done to improve col- 


(continued on page 23) 
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NOW 
GATES MONITORS GATES 


Three new solid-state FM monitors from Gates. . . supplier of 
the most complete line of FM broadcast equipment from a 
single-source manufacturer. From microphone to antenna, and 
everything in-between. 

Advanced modular design of our monaural monitor permits 
conversion for stereo, a bonus feature for monaural users. Space 
program integrated circuits add to Gates reliability. And, of 
course, they can be used to monitor whatever brand of FM 
transmitting equipment you have. 

Available from stock, our new solid-state FM monitors are 
fully FGC approved and thoroughly field tested. So check with 
Gates first —- your single source for all FM broadcast equipment. 


GTM-88S& FM Stereo Modulation Monitor 
Integrated circuits for greater dependability. Full pro- 
vision for adding SCA adapter. All controls accessible 
from front panel. Silicon solid-state circuitry. 


GTM-88M FM Monaural Modulation Monitor 
Convertible to stereo operation. Provision for adapting 
to SCA operation. Integrated circuits for highest relia- 
bility. All controls accessible from front panel. Silicon 
solid-state circuitry. 


GTM-88F FM Frequency Monitor 

Wide-band pulse counting detector. No tuned circuits 
in pulse detector. All controls on front panel. Fully 
temperature compensated. Silicon solid-state circuitry. 


ess 
JINTERTYPE | 
GATES 


GATES RADIO COMPANY 
QUINCY, ILLINOIS 62301, U.S.A. 
A subsidiary of Harris-Intertype Corporation 


A New Way 


When a college station with a 
large, devoted audience in a highly 
competitive market decides to 
make major changes in its Pop mu- 
sic programming, you can bet it’s 
for good reasons. Let’s take a look 
at the ideas which led New York 
University’s WNYU to abandon 
top 20 formats, surveys, D.J. talk- 
ups, and to switch sucessfully to a 
“clean, new, hip and more mean- 
ingful presentation of today’s mu- 
Siew 


The idea of a format change was 
originated by current station man- 
ager Charles Joseph while he was 
PD. “I was bothered by the limited 
scope of our Pop survey, which 
could not help but fail to include 
many worthy pieces of music, par- 
ticularly cuts on LP’s which were 
not getting any of the exposure 
of singles, despite their quality 
and relevance to the tastes and in- 
terests of our listeners. Songs like 
the Beatle’s A Day In The Life 
were inspiring millions of LP sales 
but getting no airplay. Just slip- 
ping a song like that into our 
weekly surveys was obviously a 
poor solution to a problem that 


Harry Zerler at 1967 IBS National Convention in New York City. 
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To Rock 


by HARRY ZERLER 


called for a much greater re-evalu- 
ation of today’s music and the pos- 
sible ways we could present it.” 

After two months of hard listen- 
ing and critical evaluation it be- 
came aparent to Joseph and his 
staff that the music itself had 
evolved into two distinct categor- 
ies: one, the traditional single re- 
lease, musically geared, promoted, 
and exposed in a fashion which is 
tailored to the specifications of 
top 20 formats; and a second group, 
music available more often on LP’s 
than as singles, recorded by estab- 
lished artists like The Beatles, The 
Rolling Stones, or The Young Ras- 
cals, and following a trend toward 
artistic freedom and a lack of pro- 
motional bally-hoo, which fre- 
quently made it difficult to place 
a piece on a survey or program it 
in top 20 format. 

“From the programmer’s view 
point,” said Joseph, “we _ feel 
obliged to find air time for all mu- 
sic that is good music — regardless 
of its source, how long it takes to 
play it, whether you can dance to 
it, or where it stands on other New 
York radio playlists (which, in the 


case of most new releases, is usual- 
ly nowhere). The top 20 format 
was made for yesterday’s Pop 
tunes: short, sweet, with a beat, 
and plenty of room for talk-ups, 
promos, and commercials. The 
composers of today’s best music 
couldn’t care less about these for- 
mulaic traditions, but, like the new 
breed of listeners, are interested 
in the meaning of their music. We 
owe it to them to find a meaning- 
ful way to present the best and 
most popular music belonging to 
both of the two traditions the mu- 
sic is coming from, Further, we 
wanted to establish the place of 
new releases which we feel have 
merit right alongside established 
hits, to provide exposure which we 
think the music deserves and the 
listener will (we hope) enjoy.” 
With this philosophy firmly es- 
tablished, the crew at WNYU set 
out to impliment their ideas. The 
Music Department began a re-or- 
ganization of the already exten- 
sive Pop catalog to provide pro- 
grammers with better access to 
and information about music which 
had gotten little or no airplay in 
the old format, but would be essen- 
tial to up-to-date programming in 
the new bag. This included every- 
thing from checking LP timings 
and re-recording individual cuts 
on tape cartridges to acquiring rec- 
ords which the old format exclud- 
ed from airplay, particularly be- 
cause of time limitations (Quick! 
Get hold of Alice’s Restaurant!). 


Deciding what to play in a for- 
mat without a survey was another 
objective to be accomplished. At 
WNYU a five man programming 
council was organized, consisting 
of the station manager, and D.J.’s 
Scharfstein, Gordon Kiffel, Spec- 
tor, and Block who have special- 
ized knowledge of “hard” rock, 
“soft” rock, “new wave” or “psy- 
chedelic” music, and Detroit and 
Memphis “soul” music respective- 
ly. Each member of the board se- 
lected 100 “best” cuts with empha- 
sis on each man’s specialty. Any 
song receiving three citations or 
more was automatically included 
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for airplay. All selections receiving 
one or two votes were auditioned 
by the council and discussed, to 
either win a third vote for airplay 
or to be rejected. In this fashion 
the council established a “reper- 
tory” playlist of one hundred 
“most significant” recordings from 
the whole spectrum of Pop music. 
About half of these selections will 
remain on the playlist for more 
than a month, while others are re- 
tired to accommodate current hits 
and important new releases. This 
adjustment of the original playlist 
occurs at weekly meetings at which 
the council reviews listener re- 
sponse and auditions new releases. 


Examining the message in their 
media, WNYU found their on-air 
sound to be a bit too brassy and 
aggressive on Pop shows and pro- 
mos to be really compatible with 
the new aproach to their music and 
listeners. Disc jockeys had to re- 
educate their tastes and _ their 
tongues, adapting to a low-key, un- 
obtrusive presentation which elim- 
inates talk-ups where they may 
step on the musical or vocal con- 
tent of a given piece. The fast- 
talking hot rockers were a little 
chagrined at first, but soon be- 
came happily accustomed to the 
clean new sound of the music — 
and their own voices. 

The station’s Promotion crew de- 
signed and carried out a careful 
campaign combining on-air pro- 
mos, newspaper ads, and _ teaser 
posters all featuring a new slogan 
(WNYU: Turn Us On) and exe- 
cuted in a professional manner. 
Promotion director Mike Gordon 
also planned special events such 
as an open forum to discuss the 
New Music, chaired by popular 
New York air personality Rosko, 
and George Duncan, general man- 
ager of WNEW-F\M, Metromedia’s 
New York outlet and the only other 
station in the market working 
along similar lines in program- 
ming. As the capacity audience 
fired questions at Rosko and Dun- 
can (“Why don’t you play more 
Donovan?” “How do you decide 
what to play?” “Why not more 
emphasis on R&B?” “Why don’t 
you play Jess Donovan?”) WNYU 
staffers paid close attention to the 
musical opinions of the many stu- 
dents who spoke their mind, and 
then took the opportunity to sug- 
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gest that campus radio was obvi- 
ously ideally suied to best fit the 
students’ own idea of what good 
radio should sound like. Finally, 
on the eve of the format change- 
over, the station held a huge record 
hop featuring its new sound, and 
distributed a stenciled explanation 
of the philosophy behind the 
change. That’s a lot of vigorous 
promoting, yet with the coopera- 
tion of Rosko and Duncan, plus 


the kind financial support of Ka- 
ma Sutra Productions the whole 
job was paid for out of petty cash. 

With the ultimate success of 
their “new” sound still uncertain, 
the staff of WNYU, and for that 
matter, of WNEW-FM as well, 
feels secure in the conviction that 
they are bringing the New Music 
and the broadcaster together 
“where it’s at” for millions of con- 
temporary listeners. —CR 


Multiple Cartridge Playback Units 


Tene Spot Model 610B 


Five e Spot Model 605B 


... bringing a new dimension to 
pushbutton broadcasting 


Spotmaster Ten» Spot (holding 10 cartridges) and Five « Spot (holding 
five) will reproduce any NAB Type A or B cartridge instantly at the push 
of a button... at random or in sequence. They may be operated manually 
or incorporated into programmed automation systems, using one, two or 
three NAB standard electronic cueing tones. | 

The Ten + Spot is designed for 19” rack mounting while the Five = Spot 
is available either in an attractive walnut-finished case or with a 19” front 
panel containing a cartridge storage cubicle. Both are backed by Spot- 
master’s iron-clad full-year guarantee. . 

For further information about these and other Spotmaster cartridge tape 
units, call or write today. Remember, Broadcast Electronics is the No. 1 


designer/producer of broadcast quality cartridge tape Da 
ERR 
= 


equipment... worldwide! 
8810 Brookville Road, Silver Spring, Maryland 20910; Area Code 301, 588-4983 


BROADCAST ELECTRONICS, INC. 
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SALES: YESTERDAY, 


TODAY AND 


Rarely do we stop to look where 
we are headed. 

It’s sad, but true. Although many 
college stations have rather profes- 
sional management organizations, 
the sales department frequently 
lacks this sophistication. Frequent- 
ly these staffers have obligations 
to other departments, so sales plan- 
ning and evaluation don’t get the 
attention they deserve. 

To cite some examples, when was 
the last time your sales department 
reviewed its continuity policy, con- 
sidered selling lacrosse, reviewed 
current promotional material, or 
calculated to see if sales on basket- 
ball covered costs? 

So let’s take a moment to look 
at a larger picture. It seems year- 
ends are traditional times for intro- 


-SPOTMASTER 


Solid-State Portable 


REMOTE 
AMPLIFIER 


The RA-4CA is a lightweight, four-channel 
portable mixer amplifier specifically de- 
signed for remote broadcast or auxiliary 
studio use. It is completely self-contained 
and operates from either AC or batteries 
(switching automatically to battery opera- 
tion if AC power fails); runs as long as 
200 hours on low-cost “‘D”’ cells. It offers 
four microphone channels with master 
gain and P.A. feed, all controlled from the 
front panel. Lightweight construction (just 
11 pounds with batteries), a convenient 
carrying handle and a snap-on front cover 
mean the RA-4CA can be easily set up to 
operate anywhere. For further information, 
please write or call today: 


BROADCAST ELECTRONICS, INC. 


8810 Brookville Road 
Silver Spring, Maryland 20910 
Area Code 301 e 588-4983 
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TOMORROW 


spection, even though an earlier ef- 
fort would provide opportunity to 
take action this year, instead of 
next. Well, there’s nothing wrong 
with making a checklist now for 
the fall. 

Let’s take a look for a moment at 
today. I mean your Sales Depart- 
ment’s today. 

Today to them is Local Sales. 
That’s their bread and butter, their 
battlefield. It’s the staple of the 
station... related to the sound, the 
local image, and even more signifi- 
cantly ... it’s where your staff 
first meets that market phenomina 
sales ... later to be of such scope 
and creativity. 

I think the problem here is an 
obvious one. The Sales Department 
needs direction and feedback from 
outside the department in order to 
best develop the station. 


But that wasn’t yesterday. Na- 
tional sales was yesterday. Every- 
one who was anyone had national 
sales. Unfortunately, there must 
not have been many stations who 
were “anyone”. But it was still the 
big time. If you were represented 
nationally, you were in. Well, Na- 
tional sales had their day! 

Tomorrow belongs to the Reg- 
ions. Mr, Freedman recognized this 
long ago, and even organized some 
IBS Regional Sales seminars. 

Mr. Freedman does not stand 
alone. Just ask GL’s Wes Dubin or 
Bill Veatch from IBS - Southern. 
And here’s why: 


There are loads of regional com- 
panies that deal through regional 
agencies: regional beers, chains, 
food places, recruiters. You name 
it! 

The regional sales manager 
knows what he’s selling. He’s not 
selling a list of 32 call letters. He 
can cite enrollments, get the names 
of local merchants “overnight”, ex- 
plain why a station was off the 
air for a year, or tell a station that 


their rates are out of line. Can 
your national station rep? 
Agencies want affidavits. Get- 


ting them is a problem. If you are 
paying someone, you’re paying out 


TECH TIP 


NO LOSS MIXING 


A modern way to eliminate loss 
in a mixer buss is to use operation- 
al amplifier techniques. If an am- 
plifier with large gain receives 
heavy negative feedback, its input 
impedance becomes almost zero. If 
a comb of resistors is connected to 
the amplifier, the voltage gain for 
each of the inputs thus obtained is 
the feedback resistance (Rf) di- 
vided by the input resistance (Ri). 


The resistor comb can take the out- 
puts of several potentiometers or, 
with the input resistors variable 
over a wide range, can provide va- 
riable gain for each input. The 
low input impedance of the ampli- 
fier prevents interaction among 
faders and eliminates the need of 
terminating an input to the comb 
if the normal load is removed. It 
also minimizes pickup on the mix- 
ing buss. 

This technique can be used on 
the “Simplified Audio Console” 
described on page 19 of the Febru- 
ary, 1968 issue of College Radio. 
To do this short out the 2700 ohm 
resistor in series with the input 
(pin 11) of the power amplifier 
card (circuit on page 22). —CR 


of the rep’s commission. Well, on 
a percentage of your rate card, he 
goes in the red. The regional pic- 
ture offers easier solutions, and 
isn’t as staggering in scope in the 
first place. 

If you don’t know who is hand- 
ling regional sales for your region, 
why not write to your RD and 
find out? 

And if you do know, then make 
sure your sales department gives 
him more help than he knows what 
to do with. It’s your tomorrow! 


—CR 
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REGIONAL 
NEWS 


PACIFIC REGION 

Inasmuch as March was conven- 
tion month regional activities 
ground to a halt. The unity of east 
and west we are working for was 
advanced by the centralized con- 
vention in Chicago. 

Those from the pacific who at- 
tended the convention know what 
a success it was. We only wish that 
more could have attended... and 
we hope you'll plan now to attend 
the 69 convention in D.C. 


CAPITOL REGION 

RD would like some response on 
the last newsletter. I am planning a 
Convention for the 26th of April, 
if I don’t hear from some of you 
soon it could be a very small Con- 
vention. I would also like some 
news from you to put in future 
newsletters, let me know what you 
are doing. 


MIDWEST REGION 


A regional meeting was held at 
the National Convention on March 
30. Both it and the first newsletter 
were well received. The region is 
becoming active in providing IBS 
departments data on the region’s 
stations so that they will gain max- 
imum benefit from membership. 


SOUTHERN REGION 


The Southern Region is pleased 
to report that great strides have 
been made in past months to make 
IBS-Southern one of the most ac- 
tive regions. A sales program is 
well under way, directed by sales 
manager Bill Veatch of WDBS. 
Five newsletter editions have been 
sent to all stations since Decembr, 
the last three using the name 
Southcaster. New stations have 
been recruited at an average rate of 
one a month, and assistant director 
Felix Nepveux is working closely 
with IBS Tape Services Manager 
Rod Collins towards establishment 
of a regional program exchange. 


All is not well, however. We are 
greatly disappointed so many sta- 
tions have not returned the region- 
al questionnaires that were sent out 
in February. 
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The outlook for next year in the 
South is good. Through the sales 
efforts of the Bernard Ochs Com- 
pany, advertising should be placed 
on. all participating stations early 
in the fall. Non commercial stations 
have an active program exchange 
in full swing. A regional confer- 
ence has been set for October 19, 
involving the Southwestern and 
Capitol regions, as well as the 
Southern region. More details on 
this in the fall. 


Regional headquarters: 

Box 465, Georgia State College 
33 Gilmer St., SE 

Atlanta, Georgia 30303 
404-577-2421 


NEW ENGLAND REGION 


Close to 175 delegates and visi- 
tors participated in this year’s New 
England Intercollegiate Radio 
Conference on February 17th at 
Wesleyan University in Middle- 
town, Connecticut. According to 
Chairman Robert Tarleton, 25 visi- 
tors arrived the day before from 
such widely scattered locations as 
Frederickton, N.B., Canada and 
Buffalo, N.Y. and were entertained 
at a short reception in the studios 
of WESU. 


Registration, the following morn- 
ing, under the guidance of John 
Kreitler, regional secretary-treas- 
urer; Don Davidson, registrar; and 
Jack Lebowitz, assistant registrar, 
looked like a battleground as an 
overwhelming number of delegates 
from nearly 40 schools and a large 
group of professional radiomen 
crowded through the entrance. 


The morning program included 
management, pop music program- 
ming, and public affairs broadcast- 
ing sessions, a technical workshop, 
and a general session concerning 
IBS. Afternoon seminars featured 
discussions of FCC policy, sales 
and advertising, and general pro- 
gramming practices. Professional 
panelists who participated’ in the 
various sessions included Richard 
H. Crompton, financial VP of IBS; 
John W. Kiermaier, President of 
the Educational Broadcasting 
Corporation of N.Y.; Robert D. 
Stuart, Director of Business for the 
Research Institute of America; 
George W. Ehrlich, sports director 
of WTIC AM-FM-TV; Hillis 
Holt, registered consulting engi- 
neer; Robert W. Bray, general man- 


ager of WHNB-TV; Paul G. 
Kuntz, news director of WTIC 
AM-FM-TV; Raymond A. Somers, 
former owner of WATP;; Robert I. 
Freedman, sales VP of IBS; Abner 
D. Klipstein and Robert W. Scho- 
field of CRAM; Harold A. Dor- 
schug, engineering director of 
WTIC AM-FM-TV;; Robert Paiva, 
music director of WPOP; and 
“Doc” Fidler, sales manager of 
WPOP. 


a 
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New England Conference keynote 


(l-r) Robert S. Tarleton, 
Kenneth A. 
Richard 


address: 
Conference Chairman; 
Cox, FCC Commissioner; 
H. Crompton, IBS V.P. 


Following Luncheon in spacious 
McConaughy Hall, the delegates 
were privileged to hear the keynote 
address by FCC Commissioner 
Kenneth A. Cox which included an 
important policy statement con- 
cerning the retention of small edu- 
cational FM stations such as those 
commonly in use on college cam- 
puses .The delegates used the op- 
portunity offered by Commissioner 
Cox’s appearance at the afternoon 
FCC panel to question him further 
on this and other matters of press- 
ing interest to collegiate broadcast- 
ers. 

Following the keynote speech, 
the meeting broke to separate busi- 
ness sessions for the Empire, Mid- 
Atlantic and New England Re- 
gions. The latter was the scene of 
a hotly-contested debate on the 
merits of a Regional network, 
which the delegates finally sent to 
a special committee. The following 
Regional Officers for 1968-69 were 
elected: Chairman and Director, M. 
William Kohlstrom—W WAS; Sec- 
retary-Treasurer, Dennis E. Mar- 
shalli—WCCS;; Sales Manager, Da- 
vid T. Morgan—WBRU; and Spec- 
ial Affairs Coordinator, Dixon F. 
Miller—WESU. 


(continued on page 20) 
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GREAT LAKES REGION 

Wesley P. Dubin, Station Mana- 
ger of WUOD at the University of 
Detroit has been appointed Region- 
al Sales Director, it was announced 
recently by Fred Turverey, Re- 
gional Director. Wes will need all 
the help he can get from the com- 
mercial stations in the region if 
this venture is to be a success. Sta- 
tions wishing to join the organiza- 
tion should contact either Wes Du- 
bin at WUOD or the Regional Of- 
fice at Grove City, Pennsylvania. 

A Regional Conference was held 
at the Palmer House in Chicago on 
Sunday, March 31st at ten o’clock 
a.m. Minutes of the meeting were 
not available at press time, but 
Fred Turverey reports that the or- 
der of business included the elec- 
tion of a Regional Director and the 
foundation laying of the Great 
Lakes Sales Organization. 

Fred Turverey wishes to thank 
all who have helped to make this 
the successful meeting it deserved 
to be. Also a special thanks to Pat 
West for his outstanding work as 
Convention Chairman and for his 
help with the Great Lakes Confer- 
ence. —CR 


SPOTMASTER 


Tape 
Cartridge 


... from 
industry’s 
most comprehensive 
line of cartridge tape equipment. 
Enjoy finger-tip convenience 
with RM-100 wall-mount wood 
racks. Store 100 cartridges in 
minimum space (modular con- 
struction permits table-top 
mounting as well); $40.00 per 
rack. SPOTMASTER Lazy 
Susan revolving cartridge wire 
rack holds 200 cartridges. Price 
$145.50. Extra rack sections 
available at $12.90. 


Write or wire for complete details. 


| Seolenacter | $ 


BROADCAST ELECTRONICS, INC. 
8800 Brookville Road 
Silver Spring, Maryland 


BROADCAST 


DUAL CHANNEL 
AUDIO CONSOLE 


A self-contained dual-channel 
audio console designed for use in 
broadcast and recording applica- 
tions is available from McCurdy 
Radio Industries, Inc. The all-solid- 
state console (Model SS-4360) is 
comprised of ten mixing channels; 
two program channels; control- 
room and studio monitors with mut- 
ing and warning-light relays; a cue 
and talkback system; and a built-in 
power supply with individual regu- 
lated outputs for program amplifi- 
ers, cue amplifiers, and monitor 
amplifiers. 


The mixing channels can accom- 
modate up to 34 program sources, 
and any input mixing channel may 
be used for high- or low-level oper- 
ation by using the proper plug-in 
module. Mixer positions 1 through 
9 have 3-position input selector 
switches. Mixer position 10 has a 5- 
position selector in addition to the 
3-position key for remote and net- 
work inputs. 

The console accommodates two 
plug-in 10-watt program-monitor 
amplifiers in addition to the cue 
amplifier. The control-room moni- 
tor is supplied as an integral part 
of the console. The studio monitor 
amplifier is available as an option. 

Program levels are continuously 
monitored by two VU meters. The 
B-channel meter may be selected to 
read four external program levels. 
In addition, jacks are provided for 
cue and monitor headsets. 


The cue-intercom system pro- 
vides for use of an internal, sepa- 
rate talkback microphone and cue 
speaker for optimum intelligibility 
and simplified switching. 


MICROPHONE 
CALL LETTER PLATES 


There are many occasions when 
a call letter plate attached to a 
microphone would be valuable for 
publicity, both for the surrounding 


EQUIPMENT 


audience and for news photos or 
television films. 

The Desk-Sign Mfg. Co. of 223 
So. 61st Street, Philadelphia, Pa. 
19139 have solved the problem with 
a compact three-sided, channel 
shaped unit of white plexiglas with 
1” high black molded plastic verti- 
cal lettering. A strong spring 
clamp in the center of the channel 
can be quickly snapped on the 5%” 
diameter stand whenever the occa- 
sion demands. 


It offers maximum visible iden- 
tification and contrast for repro- 
duction detail for any subsequent 
news photos. The fact that this is 
a three sided square channel unit 
with call letters repeated on each 
side, enables identity to be seen 
from all audience viewing angles. 

Further information may be ob- 
tained by writing to the above com- 
pany. 


LOUDNESS CONTROLLER 


The availability of the new Mod- 
el 710 loudness controller as part 
of its standard audio product line 
has been announced by CBS Labor- 
atories. The loudness controller an- 


alyzes audio material for such fac- 
tors as frequency content, combina- 
tions of complex signals, peak sig- 


(continued on page 23) 
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Studiomate 


Bethlehem, Pa.... 


Looking for an attention getter 
for aired advertising and promo- 
tion, WLVR, Lehigh University, 
produced this month’s studiomate, 
Gloria O’Donnell. A feminine voice 
on an all-male campus invariably 
gets the message across, so Gloria 
periodically helps in production 
work. Gloria is a full-time nurse at 
a local hospital and, besides her 
radio work, enjoys skiing, bowling 
and, most of all, listening to Dean 
Martin records. 


WLVR, Lehigh’s Good Music 
Voice, broadcasts carrier current to 
about 3500 students. The program- 
ming mainstay is the “Young 
Sound”, but considerable time is 
also devoted to jazz and classical 
works, 


—CR 


Bloom Corners Radio Post, 
Calls for More 


Sips Malad pi iis 


By BRUCE CANN 
EG Reporter 


An extension of the AM broad- 
casting capabilities of KCSB is 
One of the main hopes of KCSB?’s 
General Manager elect Michael 
Bloom, Bloom, selected Wed- 
nesday by the AS, Publications 
Board to succeed Tom Adams, 
emphasized a need for more 
student participation in his 
plans for the coming year, Be- 
ginning early next quarter, a 
major recruitment campaign 
will be launched in an attempt 
to bring more students actively 
into the production of KCSB, 
Bloom was careful to point 
out that prospective employees 
need no particular talent, only 
enthusiasm, 


Asked of his overall plans for 
the future of the station, next 
quarter’s manager stated that 
his goal was ‘40 maintain the 
same fine operations we’ve been 
building up for the past three 
years,’? Though Bloom is happy 


Recruitment 


with the potential of the station, 
he feels its first responsibility 
is to the student and as such 
should increase news and public 
affairs broadcasts, 

Aligned with his desire to 
maintain a student interest me- 
dium, Bloom iterated the goal of 


the 24-hour broadcast, Itisim- 
portant, he stated, that no mat- 
ter when an event occurs the 
student can be informed im- 
mediately, As to reaching more 
students, Bloom’s proposal for 
an extension of AM broadcast- 
ing is to introduce AM to off- 


MICHAEL BLOOM, newly-elected General Manager of KCSB. 


campus supervised housing, as 
well as the dorms, At present, 
financial limitations are hold- 
ing up this project as much of 
the cost will have to be ab- 


sorbed by the individual owners 
of the buildings to benefit, 


There is generally rivalry be- 
tween the Radio Station and the 
paper on campus. But at the Uni- 
versity of California at Santa Bar- 
bara, KCSB General Manager Mi- 
chael Bloom has overcome the bar- 
riers. At left is the story that ap- 
peared in the February 23 issue of 
El Gaucho, the school’s daily pub- 
lication. 
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PHOTORESISTOR CONSOLE 
(continued from page 12) 


tape recorder has its playback out- 
put on a special position on the 
monitor switches, an idea stolen 
from KZSU, to make monitoring 
more convenient when taping. 

The physical layout of the board 
is fairly clear from the photo- 
graphs. KCSB’s staff contained an 
expert cabinetmaker, so the case 
was his work, done in the local 
stage scenery shop. The top panel 
hinges upward and the front swings 
forward, so all parts are accessible. 
The plug-in cards are all on a 
chassis about 20 inches wide and 6 
inches deep formed of two smaller 
chassis bolted together. The power 
supply, using the same parts as the 
previous console, is on its own chas- 
sis at the right. Terminal strips for 
the line-level audio and control con- 
nections are in the middle. Pro- 
gram audio is confined to a bus in- 
side the card chassis; the only 
audio going up to the front panel 
is for noncritical circuits such as 
the monitors and cue system. The 
pot wiring is all DC, of course. The 
key switches under each pot con- 
trol the respective start/stop or 
on/off functions. The turntable mo- 
tors are switched by an external 
relay box, part of the old installa- 
tion, although properly insulated 
and shielded AC leads could come 
up to the front panel. 

A few circuit improvements have 
been made in this console over the 
original one, and are applicable to 
it. The 82K resistors across the- 
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SUGGESTED POWER AMPLIFIER 
DEVICE CHARACTERISTICS 
Ohms Ohms Max. lamp 
full light dark voltage Price 
PHOTOCELLS 
Raytheon HM 1502 oe ae A. see 750 1000 meg $2.20 
General Electric A-35 ........... 900 — 1.34 
General Electric A-36M1 ........ 1000 — 1.67 
Clairex( CE O05 Rae ek ote ee 600 oa 1.50 
Hewlett-Packard 4610 (dual) ....10,000 500 meg 6.00 
MOLULES 
Raytheons CK 2 t123 25.9. 100 100 meg thes 4.00 
General Electric PL5B1 ........ 200 — 5 4.18 
ClairexvCUM 30747. oe 140 100 meg 24 3225 


turntable inputs are unnecessary 
and may be omitted. The power 
supply is the same as the earlier 
one except for omission of the 5- 
ohm resistor and the zener diode: 
voltage regulation is unnecessary. 


Open view of console: card chassis on left, terminal boards in middle, power 
supply at right. 
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The 22-volt power buss inside the 
card chassis has a 1-uF paper by- 
pass capacitor to keep it impedance 
low at high frequencies, improving 
the stability of the Class B power 
amplifiers which draw large peak 
currents. A change of small size 
but of major conceptual signifi- 
cance has been made in both con- 
soles: connection of Pin 8 of the 
power amplifier cards to the junc- 
tion of the 2.7K resistor and the in- 
put capacitor. This gives two in- 
puts: one of the 2.8K impedance 
on Pin 11 for use in the monitor 
and cue amplifier positions, and 
one of less than 100 ohms at Pin 8 
for the line amplifier. This revision 
changes the mixing scheme from a 
conventional resistive combiner to 
the “operational amplifier’ tech- 
nique mentioned briefly in the orig- 
inal article. The reasons for the 
change are removal of a small 
amount of mixer interaction and in- 
creased gain. The photoresistors 
now all work into an impedance of 
(continued on page 23) 
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CR FORUM... 


(continued from page 14) 


legiate radio may take place. 


First and foremost, let me point 
out the WKCR and WKCR-FM 
are run entirely by undergraduates 
of Columbia and Barnard, and no 
degree in broadcasting is available 
except to students of the Graduate 
School of Journalism, who are not 
allowed to work at WKCR. Most 
of our members are pre-med stu- 
dents or pre-law students. The lat- 
ter category might well be changed 
to pre-Canadian citizen students. 
Our programs are aimed at people 
who think and who like to be 
thrown an occasional intellectual 
challenge. Even our music program- 
ming—which ranges from rock to 
medieval to electronic music and 
all points between—is designed to 
inform and challenge. I do not say 
that no one should ever give the 
time or temperature, but to base a 
format on merely this and brief 
record introductions is a fabulous 
waste. Our carrier current station 
has run a rock-folk format for years 
now and has never based its outlook 
on time-temperature radio. We 
want our disc jockeys to express 
themselves not only verbally, but 
musically. We want them to per- 
form meaningful segues, play pro- 
test songs that express their own 
outlooks, either political or other- 
wise. This means that the jock 
must be more than an automaton, 
he must think. We do not think 
that this is too much to ask. Every 
carrier station is capable of chal- 
lenging its listeners. Because the 
listeners are students, they are 
ready to accept more than the kind 
of radio that aims at the lowest 
common denominator, 


As for the defense of commercial 
radio that Messrs. Neal and Arvid- 
son put forth, just let me point out 
that the best people in commercial 
radio and television get out when- 
ever they can because they are stif- 
led in the commercial atmosphere. 
Edward R. Murrow left CBS, as 
did Fred Friendly, because he 
found himself restrained by hack- 
neyed thought on the part of top 
management. 


Based on the description of 
KSLU given in the letter, it would 
appear that St. Lawrence is doing 
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Broadcast Equipment 
(continued from page: 20) 


nal factor, and other related phe- 
nomena. The results are compared 
against human _hearing-response 
standards to determine if the sig- 
nal will sound louder than the sur- 
rounding program material to the 
listener. If the signal is louder, the 
instrument acts automatically to re- 
duce the overall gain to maintain 
the signal within acceptable levels. 


BULK-TAPE ERASER 


The Model TM-88 hand-held 
bulk-tape eraser, from Robins In- 
dustries Corp., is intended to 
handle any size reel of magnetic 
recording tape or magnetic strip- 
ped movie film. The eraser has a 
handle with a built-in momentary 
switch and is designed for erasing 
entire reels, with recorded mater- 
ial and background noise reduced 


(continued on page 28) 


exactly what I advocated in my let- 
ter. I really do not understand, 
quite frankly, the sense of outrage 
expressed in their letter to CR. Do 
they want me to apologize to 
WKCR’s FM sstatus? I certainly 
will have none of that. 


I received another note from 
KWAD in Iowa in which they 
state that a commercial station 
must do what it can for the sake 
of financial solvency. This is only 
true to a certain extent. A broad- 
caster should have some kind of in- 
tegrity, and he should be willing 
to stand by his principles as much 
as he can. It is easy to run a popu- 
lar, albeit uninspired station. It is 
a little more difficult to initiate a 
new kind of radio and make it go. 
Here in New York, WNEW-FM, 
and other commercial outlets, have 
done just that, and are very success- 
ful. With work, and some sacrifice 
it can be done. 

I do not think I am operating 
from an ivory tower. New York is 
the center of radio in this country, 
hardly an ivory tower. We compete 
with 37 other FM stations here. 

Yours truly, 
Roger Berkley 
General Manager 


—CR 


Photoresistor Console 
(continued from page 23) 


only a few ohms (the result of the 
power amplifier feedback network) 
which clears out the interaction. 


KCSB is planning another 
change in the power amplifier 
cards: since the original amplifiers 
were built a new printing of the 
GE Transistor Manual has ap- 
peared showing a beefed up version 
of the 244 watt amplifier on page 
266. The old and new versions are 
both in the “seventh edition” but 
the new printing is only a few 
months old. The new version uses 
tougher output transistors with 
stabilizing resistors and limiting 
diodes and is definitely recommend- 
ed—shorted speaker leads have 
led to liquidation of a number of 
the old output transistors. 


The mixing concept used in these 
consoles did not look promising for 
stereo operation because of the 
problem of illuminating two photo- 
resistors equally and of finding 
matched pairs of the same resist- 
ance throughout the mixer range. 
However, the Hewlett-Packard Co. 
(1501 Page Mill Rd., Palo Alto, 
Calif. 94304) has just introduced 
its 4610 dual cell: one can with two 
units on the same base. The resist- 
ance ratio is no larger than 1.43 and 
typically 1.15, corresponding to 3.1 
and 1.2 dB imbalance between chan- 
nels respectively. This should make 
simplified stereo consoles possible. 
For further data see the October 
1967 issue of “Preceedings of the 
IEEE.” 


For those who want to try the 
new concept, there are photocells 
other than the RCA units used at 
KCSB-FM. The sealed lamp-and- 
cell modules are a graceful solution 
to the problem of making a light- 
proof mounting for a separate bulb 
and resistor. 


This article is intended to de- 
scribe what one can do with the 
basic concept used in the original 
photoresistor console. The combi- 
nation of card-mounted electronics 
assemblies of only three types per- 
mits fitting the unique needs of 
any studio. The writer would be 
pleased to answer an inquiries — 
please send them to Box 2010. Stan- 
ford, Calif. 94305. —CR 
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Technical Radio 
Broadcasting 
& 


Equipment 
Marketing 
Positions 


Career opportunities for college 
graduates, either BSEE or Business 
major, interested in combining tech. 


nical radio broadcasting interest 


with equipment marketing. 


Positions are in headquarters 


sales office in dynamic Midwest 


community, 


In addition to familiarity with 


broadcasting equipment, applicant 


should have drive, initiative, and 


be sales and marketing minded, 


Wonderful long-range opportunity 


with this expanding growth-minded 


company. 


Please send resume to: 


PERSONNEL DEPARTMENT 
GATES RADIO COMPANY 


QUINCY, ILLINOIS 
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WSOU Station of the Month 


(continued from page 11) 


World and National news, the 
much-heralded “Garden State Re- 
port”, weather, stocks, sports, and 
a nightly feature. Over ten people 
are employed in the producing the 
report. 


Music is a large part of any sta- 
tion’s activities. WSOU’s 7,000 al- 
bum and single recording library, 
along with their eight turntables, 
are always kept in motion to move 
along with its audience’s tastes. 


The Remote Division works with 
the other departments to produce 
live and recorded _ programs 
throughout the area. All Seton 
Hall home and away basketball, 
baseball, and football games are 
broadcast live. Many recitals and 
concerts, in particular the Jersey 
City State College Community Or- 
chestra, are recorded for use at 
WSOU. One of the most out- 
standing events occurs at Christ- 
mas time when the station broad- 
casts live carols from the bustling 
Port Authority Bus Terminal in 
New York City. This one feature 
has been unique to WSOU, and 
various school and business groups 
from the Metropolitan Area usher 
in the season with traditional spir- 


eareanenes 


Jim Malespina sets up to remote feed 
for WSOU basketball coverage. 


it. Lectures and discussions from 
universities in the area are record- 
ed for use on the popular “Univer- 
sity Seminar” programs on Tues- 
day evenings. Special meetings and 
concerts for the language programs 
are also captured on tape by the re- 


“Do You Know” moderator Ethel Abelese interviews Arthur Sills, Attorney Gen- 
eral of the state of New Jersey. 
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Benjamin Link, director of Public Relations, discusses upcoming project with 
his staff: Frank Marziano, John Kvasnosky, Rich Bittini and Pat Slegesky. 


cording crew, the most notable and 

recent of these is the Lithuanian 
celebration from the Sacred Heart 
Cathedral in Newark, N.J. 


If a student’s interest lies be- 
hind-the-scene, the station’s Pro- 
duction and Public Relations De- 
partment can provide practical 
training though without the glam- 
our of the air work. New ideas for 
programs and revisions must be 
developed. Spots, ID’s, and an- 
nouncements must be checked for 
content and quality. Being an NAB 
Code Station WSOU ttries to re- 
sponsibly serve its listeners. 


Getting to know its public, the 
Public Relations Department 
blankets the area with requests .and 
information. Through the use of 
newspaper space and magazine list- 
ings, program times and features 
are advertised. Staff communica- 
tions are cemented by the monthly 
Newsletter published by the staff, 
a clear channel from administra- 
tors to personnel. Ideas and proj- 
ects are conveyed to both the pub- 


lic and the staff for implimenta- 
tion. 


All WSOU departments are en- 
gaged in the big happenings plan- 
ned for Seton Hall’s Anniversary. 
Many projects to make this a date 


memorable involve total participa- 
tion. 
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The first of the large-scale plans 
is for a catered dinner dance. 
Alumni from the station’s found- 
ing are invited, along with guests 
and professional friends of 
WSOU. Former personnel will be 
given a chance to see their friends 
of yesteryear, and being invited to 
join in on present activities, may 
team up with their old engineer or 
disk jockey to spin a few past fa- 
vorites. 


Continuing with festivities, 
WSOU will sponsor a former or- 
gan recital in the Cathedral of the 
Sacred Heart in the Archdiocese 
of Newark. Virgil Fox, one of 
America’s foremost organists, will 
appear on April 21 with the style 
that has made him a controversial 
but virtuous performer. Proceeds 
will go for financing the purchase 
of new station equipment. 


The biggest in-station celebra- 
tion, however, comes in the form of 
two weeks of memorable program- 
ming. Beginning May first and 
continuing until the 15th, the sta- 
tion will commemorate its birth- 
day by highlighing the many pro- 
grams it has presented over the 
years. A broadcast day, ora portion 
of one, will be dedicated to a par- 
ticular aspect — such as music, 
sports, news, or language. A singu- 
lar feature will be presented, with 


WE ARE THE ONLY FIRM MAKING 
CARRIER CURRENT TRANSMITTERS 


LPB equipment incorporates 
advanced design concepts 
and modern materials. Our 
transmitters are compact 

and lightweight and ‘in- 

Stallation requires little 
more than just plugging in 


This is the 
mitter. its 20 watt output 


RC-25B Trans- 


provides strong signal 
coverage for up to 5 Sep- 


arate buildings. The 25B 
1s10%, wide, 82 ..high.. and 
14" Tong. 

We also make larger and 


smaller transmitters, coup- 
lers, and matching devices. 
And we provide application 
assistance to solve tech- 
nical problems. 


For information or tech- 
nical assistance, contact: 


LOW POWER BROADCAST EQUIPMENT CO. 
248 Swedesford Road, Malvern, Penna. 19355 


minimal interruptions for ID and 
explanation. The public, as well as 
the staff, will find this a memora- 
ble fortnight. Listeners will be able 
to tune in and hear Rock and Roll 
gold till the wee hours, or listen 
to news features while driving 
around the city. 


WSOU has also been recognized 
over the years for the work it has 
done in the public interest. The 
“Election Special”, produced by 
the News Department, is highly 
praised by local and State officials. 
“Do You Know,” concerned with 
public health and produced in co- 
operation with the Essex County 
Medical Society, has been lauded 
by the United Fund, Multiple Scle- 
rosis, and the March of Dimes. The 
Middle States Evaluation Commit- 
tee, upon visiting the campus in 
1964, singled out the station for 
its contribution to public and uni- 
versity life. The “Youth Move- 
ment”, centered around having un- 
derclassmen fill responsible posts, 
assures the station of adaquately 
trained personnel in its future 
years. 


2000 watts and 20 years later 
WSOU still continues in the same 
vein upon which it was started. 


In another corner of the News Room the UPI machine too is hard at work. 
John Kvasnosky posts news hot off the wire. 


The personnel have gone, the 
equipment replaced, but still ling- 
ers on the original concepts and 
principles. The station changed 
with its public, it gave them what 
they wanted. With a present audi- 
ence of about 10,000, and one of 
the greatest potential audiences in 


the nation, the station’s future 
work and growth depends on its 
personnel and leaders. The words: 
“«. First on Your; ER Midtatewas 
although now incorrect, still hold 
true for WSOU’s audience and 
those who work under the tower. 


—CR 


The State University of New York College 


at Geneseo 


DIVISION OF SPEECH 
(DR. JOHN E. PAUL, DIRECTOR) 


Undergraduate and Graduate Curricula in Broadcasting 


Mr. William Berry, Director 


Dr. Myron Shaw 
Mr. Robert Greene 


Educational Radio Station WGSU (FM) 
Mr. John Davlin, Manager 


Campus-Limited Radio Station WGSU (AM) 


New York and Eastern Area University and College Broadcasting 
Clinic, November 22-23, 1968 


NN 
WEST COAST NEWS 


(continued from page 4) 


Pac-region director. The actual be- 
ginnings of the program are set 
for next year. 


PAC-REGION NEWSLETTER 


Any people who wish to receive 
the Pac-Region newsletter may be 
placed on the mailing list by writ- 
ing to: Charles Heldebrant, c/o 
KALX, 500 Eshlemann Hall, Uni- 
versity of California, Berkeley, 
California 94720. The newsletter is 
free to all who wish it. 


10 W RULES 


Washington, April 2 

The F.C.C. today announced the 
filing of a petition for rule making 
to amend Sections 73.504 (b)(1) 
and 73.505 of its Rules to permit 
10-watt educational FM stations to 
add vertical polarization. The peti- 
tion, file no. RM-1273, was filed 
_ on behalf of Bauer Broadcast Prod- 
ucts, a division of Granger Associ- 
ates, Palo Alto, California, Com- 
ments supporting or opposing the 
petition may be filed with the 
Commission not later than May 2, 
in fifteen copies. 

The effect of the requested 
amendment would enable 10-watt 
FM stations to use dual or eliptical 
polarization, as do many higher 
power FM sstations, without for- 
feiting the exemptions accorded 
10-watt FM stations by the Rules. 
While the coverage area of stations 
would not be increased thereby, 
better coverage would be obtained 
within existing service areas. 


The engineering statement in 
support of the petition suggests 
that a limitation of 50 watts effec- 
tive radiated power (ERP) be im- 
posed on 10-watt educational FM 
stations. 

Bauer manufactures FM trans- 

mitters. 

Copies of the Bauer petition may 
be obtained from Dow, Lohnes & 
Albertson, 600 Munsey Building, 
Washington, D.C. 20004. 


Macomb Position Open 


A position will be available Au- 
gust 1968 to BA or MA degree 
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holders to manage concert pro- 
grams, lecture and entertainment 
series, audio-video equipment, and 
the field house sound system at 
Western Illinois University. Can- 
didates should contact Mr. R. Rob- 
inson. 


IRTS CONFERENCE 


The heads of three network di- 
visions, as well as as industry 
leaders in all levels of broadcasting 
and broadcast advertising, are list- 
ed on the roster of the Seventh An- 
nual College Conference of the In- 


ternational Radio and Television . 


Society, held April 18-19 in New 
York’s Roosevelt Hotel. 

The College Conference “Mil- 
lion Dollar Faculty,” as announced 
by Chairman Frederick §. Gilbert 


(Vice President, Time - Life 
Broadcast Inc.), included ABC 
Network President Walter A. 


Schwartz; Richard S. Salant, Pres- 
ident, CBS News; and NBC-TV 
President Don Durgin. 

All three network heads devote 
their seminar sessions to the Col- 
lege Conference theme, “The 
Anatomy of Commercial Broad- 
casting.” NBC’s Durgin talked on 
“The Television Network,” Salant 
of CBS addressed himself to 
“News and Public Affairs,” and 
ABC’s Schwartz delineated “The 
Radio Network.” 

John F, White, President, Na- 
tional Educational Television 
(NET), was speaker for the 
Thursday dinner meeting. 

Friday morning, second day of 
the Conference, the program of- 
fered an industry tour program for 
students, including visits to TV 
and radio network operations, lo- 
cal TV and radio stations, and 
tape, film, station representative 
and advertising agency operations. 

For the first time, the Confer- 
ence offered a Management-Facul- 
ty Seminar. In a “round table” 
atmosphere, faculty members at- 
tending the Conference met with 
Dr. Frank Stanton, President, Co- 
lumbia Broadcasting System, Inc. 

—CR 


PEPPER SOUND STUDIOS 
ANNOUNCES NEW NAME 


Pepper Sound Studios, Inc., an- 
nounced it will change its corpor- 
ate name to Pepper & Tanner, Inc. 


INDEX OF ADVERTISERS 
Bauer Electronics . os.) 3.14... 11 


Broadcast Electronics ...17, 18, 20 
Columbia School of 

BOs Casting esas PO pe oe: dag Z 
Bilectro-Voices 22). es fo ie ake 2) 
GaveSeRAGIO: Gus, Pccuts at cas Coe 15 
Gates Placement’ estos te cca. a 24 


Low Power Broadcasting ....14, 25 
New York State Univ., 


Géneso ties, 7 sc ioe ae erate 26 
Record Source International ..... 7 
Shure: Brothers! ss.) s.aeeeviee ot 
Sparta Electronics ............. 13 
Tapecaster Electronics ......... 32 
CIUASS TELE DS itn. esaenhiee kins’ 27 


William Tanner, president, said 
the new corporate name was needed 
to embrace the. many activities in 
which the company’s nine divisions 
are now engaged. 


The company is the largest pro- 
ducer of musical materials for the 
broadcaster including radio station 
identification, commercial produc- 
tion libraries, a new and unique li- 
brary in full color for television, 
musical commercials and furnishes 
a wide range of additional services 
used by more than 3,000 radio and 
TV stations, and 1,500 advertising 
agencies. 

(continued on page 28) 
CLASSIFIEDS 
Do you have equipment, services to sell or trade? 
CR reaches the people you want to reach. With 
low expense, no overhead. Commercial rate: $6.00 


per column inch. (IBS Members 33% discount.) 
No artwork, not commissionable. 


Turntable for sale! RCA-70C, 3-speed 


excellent condition. Sacrifice: $75.00 
Call 202-543-0111, Ed Post, 144 11th 
Street, SE Washington, D.C. 20003 


CHANGE OF ADDRESS 


To: Circulation Manager 
COLLEGE RADIO Magazine 
Bethlehem, Pa. 18015 

..I plan to change my address in 
the near future. (Please enter 
your new address below and at- 
tach the mailing portion of this 
issue to this form. Allow 5 
weeks for change.) 

..Please enter a one-vear CR 
subscription ($2.00) for me. 
.... Payment Enclosed 
please Bill \Le 


ENGGGCSS mee re AAA one regi ea. 3 
Zip Code: 


(continued from page 27) 
RCA SYSTEM EDITS TV 
TAPE ELECTRONICALLY 

RCA’s Tape Editing Program- 
mer, a new system for electronical- 
ly editing television tape, pre-pro- 
grams the splicing function and al- 
lows the editor to preview the 
splice and splice points before ac- 
tual editing begins. 

The compact unit measures only 
19x7x17!4-inches and is one of the 
first electronic devices to make use 
of plug-in integrated circuits for 
high-density packing. Some 250 
such circuits perform the work of 
2,000 transistors and occupy a frac- 
tion of the space. 

RCA engineers regard the design 
and fabrication techniques — com- 
puter controlled wiring and check- 
out of all terminals and intercon- 
nections — as assuring the highest 
reliability. The integrated circuits 
are plugged into a 12x17-inch fi- 
breglass board. 

The programmer is priced at 
$7,000 and is an outgrowth of the 
developmental tape editing pro- 
grammer that RCA demonstrated 
at the 1967 National Association of 
Broadcasters convention, 


IRTF 


Albert B. Shepard, President of 
the International Radio and Tele- 
vision Foundation has announced 
that Robert W. Steyer, Oberlin 
College and Dennis J. Tichy, Kent 
State University, both in Ohio, have 
been chosen finalists in the Foun- 
dation’s 4th Annual Scholarship 
Award Program. Presentation of 
the two $500 checks took place at 
the Thursday, April 18 dinner, 
of the International Radio and 
Television Society’s College Con- 
ference, Hotel Roosevelt, New 
York City. 

Steyer, 20, is a sophomore at 
Oberlin and expects to receive his 
AB Degree in Government in June, 
1970. He is preparing for a career in 
Broadcast Journalism. He is News 
Director of campus radio station 
WOBC. Steyer’s winning paper 
was titled Broadcast Journalism: 
Sight and Sound. A 

Dennis J. Tichy is a recent grad- 
uate of Kent State University, hav- 
ing received a B.F.A. Degree in 
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December, 1967. He will be working 
toward a Ph.D. in Broadcasting. 
Tichy is well known in the Kent 
area for his work as a radio an- 
nouncer. His paper was titled Me 
and Marshall (Marshall McLuhan). 


FCC ACTIONS 


NEW FM STATIONS 
APPLICATIONS 


Morrison, Colo.—Western Bible In- 
stitute. Seeks 91.9 mc, ch. 220. 
Ant. height above average terrain 
85 ft. P.O. address: 16075 West 
Belleview Avenue, Box 812, Mor- 
rison 80465. 

Indiana, Pa—Indiana University of 
Pennsylvania. Seeks 91.3 me, ch. 
217, 1.58 kw. P.O. address: Indi- 
ana University of Pennsylvania, 
Indiana, Pa. 15701. 

Due West, S.C.—Erskine College. 
Seeks 88.5 mc, ch. 203, 0.0063 kw. 
Ant. height above average terrain 
107 ft. P.O. address: Erskine 
College, Business office, Belk 
Hall, Due West 29639. 


NEW FM FINAL ACTIONS 

Cedar Rapids, Iowa—Coe College. 
Broadcast Bureau granted 90.5 
me, ch. 213, 10 w. P.O address: 
1220 First Avenue, Cedar Rapids 
52402. 

Grinnell, Iowa — Grinnell College. 
Broadcast Bureau granted 89.5 
me, ch. 208, 10 w. Ant. height 
above average terrain 74 ft. P.O. 
address: 6th Avenue, between 
Park and East Streets, Grinnell 
50112. 

Hillsboro, Mo. — Junior College 
District of Jefferson County. 
Broadcast Bureau granted 88.9 
me, ch. 205, 5.52 kw. Ant. height 
above average terrtain 275 ft. 
P.O. address: Box 126, Hills- 
boro 63050. 

Raleigh, N.C. — Shaw University. 
Broadcast Bureau granted 88.9 
mc, ch. 205, .016 kw. P.O. address: 
118 E. South Street, Raleight 
27602. 

Chattanooga, Tenn. — Tennessee 
Temple College. FCC granted 
89.7 mc, ch. 208, 10 w. P.O. ad- 
dress: 1816 Union Avenue Chat- 
tanooga. 


EXISTING FM STATIONS 
CALL LETTER APPLICATION 


Grinnell College, Grinnell, Iowa. 


Requests KDIC(FM). 


Broadcasting Equipment... 


(continued from page 23) 


to below the normal erase-head lev- 
el, by moving the unit over each 
side of the reel. The TM-88 weighs 
two pounds, and operates on 4 am- 
peres, 110-120 volts, 50-60 Hz. It 
lists at $17.50. 


STEREO HEADPHONE 


The Model ST-PRO-B stereo 
headphone is designed by Superex 
Electronics Corp. for professional 
use. A dynamic woofer is used for 
the low-frequency response, and a 
ceramic tweeter is interconnected 


by a full crossover network. This 
woofer-tweeter combination is co- 
axially mounted in the ear cups. 
An ear seal is provided by remov- 
able vinyl cushions filled with ure- 
thane foam. An adjustable spring- 
steel headband is provided. An im- 
pedance of 8-16 ohms is standard. 
600- 2,000- or 15,000-ohms impe- 
dance is available. Net price is $50. 
—CR 


King’s College, Wilkes-Barre, Pa. 
Requests WRKC(FM). 

WCBD(FM), Christian Brothers 
College, Memphis. Requests 
WCBC(FM). 

Mansfield State College, Mans- 
field, Pa. Requests WNTE(FM). 

Ozark Bible College, Joplin, Mo. 
Requests KOBC(FM). 

The College of Wooster, Wooster, 
Ohio. Requests WCWS(FM). 


WNIC(FM), Northern Illinois 
University, DeKalb, I1l. Requests 
WNIU-EM. 


—CR 
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SIGN_ OFF 


AFTER THE CONVENTION 

IBS certainly had a fine Convention this year, 
and our hat’s off to Pat West, John Fishback and 
company for their fine work. Questionairres filled 
out by delegates indicate that everyone found some 
portions of the Convo of great value. 

Also, going by the response, IBS is looking into 
paralleling NAB again next year in Washington, 
D.C. So plan your travel schedules accordingly! 

The IBS staff was quite dissappointed by the 
turnout at some of the sessions, particularly the 
Classical Music session and the afternoon General 
Caucus panel moderated by Sol Taishoff. It was un- 
fortunate that the program necessitated the panel 
so late in the day, and returning it to the morning 
program is being considered. 'The luncheon program, 
abbreviated from former years’, was highlighted by 
Dr. Minow’s fine address, which unfortunately had 
little more time than anticipated. By far the largest 
weakness of the day was delegates being unprepared 
to raise fruitful questions in several of the sessions, 
but the defects were minor in comparison with the 
fine program. 

A WORD ON CONTINUED GROWTH 

The relocation of important services during this 
past year has enabled IBS to continue its fine growth 
and expansion of service. 

Iota Beta Sigma, in moving to Brockport last 
April, gained a solid base on which to build a truly 
active honorary. After a fourth year of record 
growth, the honorary stands ready to play an in- 
creasingly significant role in the industry. 

College Radio magazine, completing its fifth 
volume, hardly resembles the publication of five 
years ago, except in spirit. Moving to it’s Stillwater 
home for issues starting this fall will furnish it a 
staff capable of handling its continued expansion. 

Regional activities have hit an all-time high, 
and with IBS dues funds being channeled their way 
next year, I feel that all stations can look forward 
to an increase in benefits of membership on a more 
local level. 

And IBS Member Services, in moving to Middle- 
town last fall, assured the membership of prompt 
consultation and help with problems, as well as con- 
tinued administration, par excéllence, of System 
services and programs. CRPS is polling every radio 
and television station this year, as just one example 
of a growing service. The sigs package is another. 
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But the underlying consideration in all cases, 
along with improving and enlarging services, is hav- 
ing special projects pay more of their own way. In 
this manner, it is IBS’s constant aim to give member 
stations the very most for their dues dollar. 


SOME CONCLUDING THOUGHTS 

Without doubt, 1967-68 will be remembered as the 
year of the realization that IBS is a trade asosciation 
from which everyone benefits and each member con- 
tributes his talents. 

During my tenure in Bethlehem I have seen 


many talents contributed ... to IBS programs and 
the consultation service, to College Radio, to Iota 
Beta Sigma. 


And I’d like to take this (last) opportunity to 
formally thank those with whom I’ve worked most 
closely: 

Charles Conrad, for keeping the “shooting-match” 
alive, 

The Lehigh Radio Network, for space, staff, and un- 
derstanding, 

Catherine Franklin, for friendship, being sympa- 
thetic, and making it all possible, 

My parents, for not complaining about 2-day “week” 
vacations and 12:30 phone calls, 

George Eustis, for keeping the empire coordinated, 

Messers Weidlinger and Borman, for printing par 
excellence, 

Bob Jakielski, for showing us IBS is 300 stations and 
not 27 “scheduled” member services. 

Joe Steinberg, Dick Robins, and Pat West, (and a 
cast of thousands) for the five best Conventions 
ever, 

Professor Sullivan, for criticism, inspiration, en- 
couragement and advice, 

Robert Tarleton, a fresh outlook, and new drive, 

Ted Anagnoson and Fritz Kass, for showing a lowly 
freshman how to run something, 

Professor McFadden, for a year’s reprieve: 

Henry Fromhartz, for a thankless job and doing his 
best, 

William Malone, for his understanding aid, 

West Coast executives, for keeping the System 
stepping, 

Larry Phillips and Fred Turverey, for showing us 
anew what an RD can do, 

and NLA, KAM, JEB, and KB, for their hours of 
work. 
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The Shure SM58 se/f-windscreened unidirectional micro- 
phone is ideal for broadcast uses such as remote news, 
sports, interview and vocai recurdings because ii elimi- 
nates or minimizes the irritating “pop” caused by ex- 
plosive breath sounds. With the SM58 you will have the 
peace-of-mind assurance that you’re delivering the quality 
audio that goes with pop-free pickup. It’s great for studio 
announcing, too—or wherever the announcer or vocalist 
has the audio-degrading habit of “mouthing” the micro- 
phone. Of course, the same filters that eliminate pop also 
do away with the necessity for an add-on windscreen in 
outdoor uses. 

On the other hand, the unusually effective unidirectional 
cardioid pickup pattern (uniform at a// frequencies, in all 
planes) means that it is a real problem-solver where back- 
ground noise is high or where the microphone must be 
operated at some distance from the performer. Incidentally, 


THIS MICROPHONE 


but very important, the SM58 tends to control the low 
frequency ‘“boominess” that is usually accented by close- 
up microphones. 

All in all, close up or at a distance, the Shure SM58 solves 
the kind of ever-present perplexing problems the audio 
engineer may have felt were necessary evils. The SM58 
might well be the finest all-purpose hand-held microphone 
in manufacture today. And, all things considered, it is 
moderate in cost. 

Other features: the complete pop-proof filter assembly is 
instantly replaceable in the field, without tools. Filters 
can be easily cleaned, too. Stand or hand operation. De- 
tachable cable. Rubber-mounted cartridge minimizes han- 
dling noise. Special TV-tested non-glare finish. 

For additional information, write directly to Mr. Robert 
Carr, Manager of Professional Products Division, Shure 
Brothers, Inc., 222 Hartrey Ave., Evanston, Illinois 60204. 


SELF-WINDSCREENED UNIDIRECTIONAL DYNAMIC MICROPHONE 


OTHER SHURE PROFESSIONAL MICROPHONES ...FOR SUPERIOR AUDIO 


MODEL SMS 
CARDIOID BOOM DYNAMIC 


Because its cardioid directional 
pattern is uniquely uniform with 
frequency and symmetrical about 
its axis, the SM5 is singularly in- 
dependent of the effects of en- 
vironment. Even in extreme 
shooting situations (such as with 
tight sets, low ceilings, hard walls, 
low microphone angles, traffic or 
air-conditioner noise and rumble 
and changing distance) the SM5 
minimizes sound coloration and 
ambient noise pickup. 


MODEL SM76 MODEL SM50 
3%” OMNIDIRECTIONAL OMNIDIRECTIONAL 
DYNAMIC DYNAMIC 


Self-windscreened and 
pop-free for news, sports, 
remotes, and interviews. 
Also ideal for many stu- 
dio and control room ap- 
plications. Comfortably 
detachable from stand. balanced for hand or 
Steet case with Cannon stand use. Natural re- 
connector. sponse. 


Ideal for interviews and 
audience participation, 
yet unusually smooth 
wide range response (40- 
20 KC) for critical music 
reproduction. Instantly 
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Unsurpassed in Quality... MODEL 700-RP 


; combination record-playback unit 
Unparalleled in Performance Soe earn 


Equalization: NAB Standard 
Frequency Response: 
+ 2db 50-12,000 cps @ 7.5 IPS 
+ 3db 40-15,000 cps @ 7.5 IPS 
Distortion: 2% or less 
Signal to Noise Ratio: 50 db or better 
Wow and Flutter: 0.2% or less @ 7.5 IPS 
Cue-Tones: Primary-1,000 cps (stop) 
Secondary-150 cps (optional) 
Motor: Hysteresis Synchronous 


Broadcaster net price $450. 


TAPE CASTLE rR 


*TAPE CARTRIDGE MACHINE 


Box 662 — 12326 Wilkins Avenue, Rockville, Maryland 20851 — Area Code: 301 — 942-6666 


Model 700-RPS Model 700-RPD Model 700-P 


Solid state stereo Solid state combination Solid state playback unit 
combination record-playback unit Reaad : 
record-playback unit for delayed programming roadcaster net price $300. 


Broadcaster net price $700. Broacaster net price $500. 


